campaign 20

wishesyou a very prosaerous and bappy vear of the r2bbit.

A&  News

HIHY

Kaing Hei at Choi

Network Azia-Pacific
Know it now.

People Video Blogs & Opinions Rankings & Research Creativity Marketing

China F= india

Disciplines Digital FEvents

Free daily email A N
QUICK SIGN UP »

SUBSCRIBE & get
FULL ACCESS now »

More ¥

Singapore

SEARCH m

Directories Jobs

Home / News /| PR

Relationships are short among PR agencies in
China : R3

By Jin Bo on Feb 10, 2011 (2 hours ago)
filed under PR, China

BEIJING - A new survey by consultancy R3:GC across 223 of China's top PR and event
marketers shows that relationships (on average 2 8 years) are almost as short as those
among advertising agencies (2.5 years). and the demand for digital has never been greater
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= Ketchum puts Mark The reason, according to Sabrina Lee, director of R3:3C China, is that China's
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Pozt Shanghai Expe: Hale or 48 per cent of all China PR relaticnships are still on a project basis —

hangower? if's nottoo late. marketers need to put in place more strategic, long term partnerships to see t

benefits of collaboration and talent,” she said.
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The research, which covered over 100 foreign and local PR and event agencies
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in eight cities, also finds that digital capahilities is an important criteria when
companies select PR and event agencies.

s B2H PR firm The Scott
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Partnership enters into China ith more than 450 millicn netizens online, PR agencies are playing an

important new role in social media and WOM in China - and marketers
recognise the need to find specialist third parties in this area.” said Lee.

Despite the influx of global agencies inta China, lecal agencies performed very
stronaly, with ten ranked in the top twenty PR agencies, including Blue Focus,
Zenedigi and Trends.

Among event agencies, Spearhead. Pico, Highteam and Across China were all
menticned mare than their foreign competitors. Local agencies have often had
longer, more consistent management and built up stronger ‘guanxi with local
media.
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