
 

R3 is a global marketing consultancy with our heart in Asia.  We focus on improving the effectiveness and efficiency of 
marketers and their agencies.  Founded in 2002, we work with eight of the world’s top twenty global marketers 

  

A 2903, Chaowai SOHO,  
No.6 B Chaowai Street, 

Chaoyang District,  
Beijing 100020, China 
T (8610) 5900 4733 
F (8610) 5900 4732 

 
69A Tras Street 

Singapore 079008 
T (65) 6221 1284 
F (65) 6221 1120 

 
Unit 35147, 35/F, Citic Square 

1168 Nanjing Road (West) 
Shanghai 200041, China 

T (8621) 5111 9181 
F (8621) 5252 4616  

 
 

www.rthree.com 

CHINA MOBILE, APPLE, COCA-COLA LEAD AS CHINA’S MOST 

ENGAGING BRANDS FOR Q2 2011 

 

• China Mobile’s use of Stars, CSR driving preference 

• Coca-Cola’s Weibo actions driving high recall  

• Brands to leverage “weibo stars” in the future?  

 

BEIJING – 15th September 2011  -  A ongoing study by marketing 

consultancy R3 has identified the most engaging brands in China in 

the last three months. According to interviews with more than 1,500 

respondents, local telecom giant China Mobile is leading the way, 

with international brands Apple, Nike, Nokia and Coca-Cola following closely 

behind.  

 

Sunny Chen , Consultant, R3 

TOP TEN MOST ENGAGING BRANDS IN CHINA, Q2 2011  (LAST QUARTER RESULT)  

 

1. China Mobile   (1) 

2. Apple  (2) 

3. Nike   (3) 

4. Nokia  (4) 

5. Coca-Cola (10) 

6. Li Ning  (8) 

7. Mengniu  (6) 

8. Lenovo  (9) 

9. Sony  (7) 

10. KFC  (5) 
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COCA-COLA, LI NING FASTEST MOVERS THIS QUARTER 

 

Coca-Cola and Li Ning were the fasted moving brands in China this quarter, in 

terms of R3’s Engagement Index.  Looking at Brand Recall , Coca-Cola increased 

significantly up 46% this quarter - “Coke invested heavily in digital this year , and 

the recall is paying off against Pepsi and the market at large”  said Miss Sunny 

Chen, Consultant at R3. “And Li Ning also grew in recall through its online efforts, 

as one of the top three recalled Weibo brands” she added  

 

CHINA MOBILE LEADS FOR LOYALTY, APPLE FOR BRAND VALUE 

 

Covering more than 100 brands and companies, China Mobile still leads the way in 

China for loyalty and ‘favouritism’ against all others.  “China Mobile continues to 

build engagement and interest through M-Zone, celebrities like Jay Chou and 

heritage.  Only brands like Dove Chocolate and KFC can get anywhere close to it 

for loyalty” said Miss Chen.  “But in terms of Brand Values, Apple has now moved 

ahead of China Mobile for the first time – consumers have a rich knowledge of the 

brand and rate it highly in a number of areas” she added.  
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COCA-COLA, NIKE LEAD ONLINE BRAND ENGAGEMENT  

 

As more and more marketers recognize the power of digital marketing, Coke and 

Nike are still standing ahead of other companies online.  “Coke built a number of 

highly engaging promotions this quarter, including an on-pack devise driving web 

traffic.  One in twelve respondents spontaneously mentioned the brand this 

quarter, and given they mentioned more than 100 companies, this is quite an 

achievement” added Ms Chen  

 

 
 

 

WEIBO REPLACES KAIXIN, RENREN FOR FIRST TIME AS DOMINANT SNS MEDIUM  

 

Both Sina and Tencent Weibo have continued unprecedented growth in China in 

terms of Consumer Engagement, surpassing ‘traditional’ SNS vehicles for the first 

time.  “Brands such as Nike now have as many as 11 different Weibo accounts, 

targeting different consumers within their base with relevant messages” said Ms 

Chen.  “There’s certainly no sign yet of Weibo slowing down in terms of 

involvement , interest and passion” she added. 
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WEIBO ENGAGEMENT CHANGES BY CITY 

 

Although Sina dominates in Shanghai and Beijing, in Tier Two cities, Tencent 

performs significantly better on Loyalty, particularly on Wuhan and Chengdu.  

Marketers need a balanced approach to Weibo , if they intend to cover all of China 

effectively  
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About R3 

 
R3 is a global marketing consultancy with our heart in Asia.   
We focus on improving the effectiveness and efficiency of marketers and their agencies.   
 
Founded in 2002, we work with eight of the world’s top twenty global marketers,  
including Coca-Cola, VISA, JNJ, Nestle, McDonald’s, Samsung and SingTel. 
 
Our work includes consulting to find , pay and keep the best agencies.  
We also analyze and audit media spends and provide consultancy on marketing ROI   
 
For more information , visit www.rthree.com, write to helen@rthree.com  
or call +8610 5900 4733 
 
 
APPENDIX – CHINA’S TOP 50 MOST ENGAGING BRANDS – Q2 2011 
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