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This year, two of the world’s largest sporting events hit the world stage - £ \o13) 2847 7901

with the Olympics in Beijing, and half a continent away, the Indian wwrthres.com
Premier League involving top cricketers from across the globe.

Both are going to be billion dollar bets for sponsors, in addition

to a wide range of other regional and local events - the question has

to be asked - how to optimize a sporting investment?

AAE, AR IUA E ZERE AR B 2 - 281 E H fdb g s DK

K ) — I BN ORI TS . IR W5 BRI 8 i illE 2 5 .

XTI R R UL, ZEIMARXY e 380w T8 TGS c g, s TR ]

ISR A AR 22 HAth X 3 A s (R BE G S ok B - [l SO I It ey

ks BRI ?

We’ve been conducting research on China on return on investment,

and intend to expand this to other markets shortly. The best companies

tend to do a few things very well....
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1. Identify the business issue. Is the opportunity brand enhancing, business

enhancing or just something the Chairman has had his eye on?
Successful sports exploitation can only come when the goals and
measures are clearly defined.
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2. Consider the passion points. To optimize a sports sponsorship, you need

passion - internally within the company, as well as externally with the
consumers.
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3. Understand the depth of exploitation. Most sports sponsors don’t do

enough due diligence on just how far they can go to access the assets of a
property. Often opportunities are missed, because they just aren’t
thoroughly considered at the initial stage.
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4. Sponsorship is nothing without measurement. Setting up metrics to

assess success is crucial - as is linking those back to business objectives.
In our Olympic research, the best marketers have taken swift action to
address some issues in their campaign performance
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Sports is not for the faint of heart though - if you come to it with the same
passion and commitment, you can go for gold.
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To read the whole article on sports marketing, click here
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Latest results of R3 - CSM Olympic Benchmarking research
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In our close collaboration with China-based CSM, part of the global TNS network,
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we’ve completed our seventh wave of analysis with consumers in China. Now
covering over 11,000 consumers through face to face interviews in ten cities, we
can confidently measure trends in Olympic interest and brand connection.
While Coca-Cola remains the dominant sponsor, we’ve indentified ten local
Chinese companies that are leading in leveraging the event well
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To read the full report please click here
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Ogilvy, MediaCom lead in new business
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Through March, in the R3 - Media Magazine New Business League, WPP
agencies occupied five of the top eight places in terms of wins and losses.
Ogilvy topped the creative agency league on the back of a wide range of wins.
Amongst media agencies, MediaCom’s P&G coup in a JV with Madison India
helped them to leadership
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To read the full table, please click here
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R3 is an Asia-Pacific based consulting group focused on measuring the ROI of
marketing and media. We offer independent insight, process and strategies to
improve marketing efficiency and effectiveness

Our clients include Coca-Cola, Samsung, VISA, Johnson & Johnson, GSK and
Singapore Airlines.
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For more information, go to www.rthree.com
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